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Fragmented

Many firms,

no dominant
firm

A ¥Rk

Few firms,
shared dominance

(oligopoly)

Consolidated
One firm or one
dominant firm

(monopoly)
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Prices Charged

High

Low
Low

Proprietary Group
» Merck

* Pfizer

« Eli Lilly
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* Forest Labs
» Carter Wallace
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Installed base of Supply of
Windows-Intel PCs Windows Applications

Demand for Value of Wintel PC
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